International Marketing

Strategies, Challenges, and Opportunities in Global Markets




What Is International Marketing?

International marketing involves planning and executing strategies to promote products or services
across multiple countries.

Global Reach

Expanding beyond domestic borders.
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Cultural Nuances

Adapting to diverse consumer behaviours.

Economic Systems

Navigating varied market conditions.
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Legal Frameworks

Adhering to local regulations.




Importance of International Marketing

Customer Base Expansion

Reaching new demographics globally.

Increased Revenue

Boosting sales in new markets.

Brand Recognition

Building a strong global presence.

Reduced Dependency

Diversifying away from domestic markets.

Growth Opportunities

Capitalising on emerging markets.




Key Elements of International Marketing

Market Research

@
Understand local culture and demand.
- Product Adaptation
]
Adjust for local tastes and standards.
S Pricing Strategy
Match local income and competition.
o Distribution Channels
Select efficient delivery methods.
— Promotion Strategy
Create culturally resonant campaigns.
Legal & Political
P

Adhere to local laws and policies.
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International Marketing Strategies

Exporting Licensing/Franchising
Simplest market entry. E} {:} Brand use for a fee.
Adaptation D Joint Ventures
Customised local approach. NN Shared risk with local partners.
o 0 .
Standardisation Direct Investment

Consistent global strategy. Full operational control.




Challenges in International Marketing

Cultural Differences

Diverse values, beliefs, customs.

Language Barriers

Careful translation needed.

Legal & Regulatory

Adhering to local rules.

Currency Fluctuations

Impacts pricing and profit.

Political Instability

Sudden policy changes.

Logistics Issues

Complex and costly transport.




Opportunities in International Marketing

1 Emerging Markets

New customer bases in growing economies.

2 ECommerce Growth

Easier global sales via online platforms.

3  Global Branding

Worldwide recognition and trust.

4 Technological Advancements

Enhanced reach through digital tools.

S Strategic Partnerships

Support for market entry and expansion.




Example — McDonald's International Marketing

McDonald's showcases successful international marketing -

by adapting to local tastes while maintaining a consistent

global brand.

Menu localisation (McAloo Tikki in India, Teriyaki Burger
in Japan).

Respect for local culture and dietary restrictions.
Consistent global brand identity through logo and

slogan.

Use of local suppliers for efficiency and acceptance.




Conclusion

Global Growth

1 Expand and reach diverse audiences.

Local Understanding

Deep insight into markets, cultures, regulations.

Balance is Key

Consistency with local adaptation for success.
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